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Media Promotion on Conservation 

I t was legalized on 30th November 1998.  

AFRICAphonie uses RATE (Research, 

Advocacy, Training and Education) as tools to 

enhance her activities in the areas of peace building, 

culture and democratic development.  We always 

seek to address issues with emphasis on 

empowering citizens to own the process and 

outcome of our activities. We have a multi-faceted 

Track II approach to addressing issues as we believe 

that government cannot do it all alone and needs 

complementary action from civil society 

organizations.  We believe in capacity building and 

transferring ownership to the trainees with the aim 

of reinforcing the citizens‘ capacity and tools on the 

relevant concepts, approaches and skills on our 

areas of intervention. Through capacity-building, we 

encourage an interactive, bottom-up, participatory 

and all-inclusive pattern of exchanging views and 

sharing information with our target groups . Our 

training activities seek to transform citizens into 

proactive actors. We prefer to work with identified 

professional groups (media, teachers, farmers, local 

administrators etc.) depending on the project we are 

undertaking.  This makes for a verifiable impact 

assessment even if it is known that educational and 

capacity building activities rarely have quantifiable 

milestones and indicators. Fortunately we use pre-

project situation and post-project situation to 

analyze the gains in behaviour change, policy change 

and institutional change in the activities we carry out.  

About AFRICAphonie 

1st-3rd March 2018: Training work-
shop aimed at empowering 30 
community radio broadcasters on 
Conservation reporting using 
Pidgin English funded by Earth 
Journalism Network, London 
 
10th-12th November 2017: Training 
workshop aimed at empowering 
30 community radio broadcasters 
on human rights awareness pro-
grammes using Pidgin English 
funded by Canada Fund for Local 
Initiatives, Cameroon 
 
4th November 2015:  Operation 
Save our mangrove campaign 
funded by Alert Netherlands 
 
12th September 2015: Investigative 
Journalism workshop funded by 
British High Commission, Came-
roon 
 
 
 
 

3rd May 2015: Awarded the 2014 
Civil Society Organization of the 
Year Award by the Scoop Media 
Group Cameroon 
 
19-21 December 2012: Seminar on 
Policy Advocacy and Civil Society 
Organizations in Cameroon fund-
ed by British High Commission, 
Cameroon 
 
24-26 August 2012: Workshop on 
Reporting Conflict on Border cri-
ses and Elections for Media Prac-
titioners funded by British High 
Commission, Cameroon 
 
21-23 March 2011: Workshop on 
Art and Culture Journalism in 
Cameron funded by Common-
wealth Foundation – London, UK 
 
Nov. 2010 – Feb. 2011: Enhancing 
Youths peace building capacity 
project in Bakassi peninsula fund-
ed by British High Commission in 
Cameroon. 

Nov. 2010 – Dec. 2010: Peace 
through culture in Bakassi penin-
sula sponsored by Prince Claus 
Fund – Netherlands 
 
Nov. 2009 – Dec. 2010: Promoting 
Citizens peace building capacity 
workshops and Town Hall meet-
ings in Bakassi communities 
sponsored by United States Institute 
for Peace, America. 
 
Nov. 2009 – Dec. 2010: Production 
of Bakassi Peace Letter maga-
zines sponsored by United States 
Institute for Peace, America. 
 
Oct. 2005 – 2007: Production of 
Documentary Films on Gender 
rights, indigenous governance 
and HIV/AIDS sponsored by 
Open Society Institute for West Af-
rica (OSIWA) – Senegal 
 
Attended many International Con-
ferences on Peace, Culture and De-
mocracy 

AFRICAphonie is a development organization registered under 458/G.37/D 14/ Vol. 1/ 21 OAPP. 

AFRICAphonie has conducted 
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ABOUT THIS GUIDE 

This Guide is a product of  a 3 day workshop on Building 

Capacity for Conservation Coverage: The Earth Journalism 

Network Approach.  The Main Aim  of  the workshop was to train 

30 community radio broadcasters on how to identify, collect, 

translate in Pidgin English and disseminate best conservation 

practices and related issues within their communities.  

Specific objectives included:  

• Build capacities of  community radio journalists to raise public 

awareness on biodiversity and conservation issues using Pidgin 

English. 

 • Strengthen community media institutions with the knowledge of  

the fundamental role that environmental awareness plays in their 

work. 

 • Design and publish a skills handbook on Conservation that 

would help community radio Journalists carry out their work and 

train others who could not be invited to the workshop. 

 

Expected Outcomes included: 

 Enhancing Skills and knowledge on general conservation 

issues for 30 community radio broadcasters. 

  Broadcast of   30 programmes of  30 minutes each on 

conservation issues in 30 community radios.  

 Creation of  a of  Network of  community radio broadcasters 

on conservation issues in North West and South West regions   

  Raising Awareness on laws governing Conservation of  the 

country among the rural population. 

By Mwalimu George Ngwane 
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INTRODUCTION 
 
Climate change has become a very sensitive topic 
and cause for concern the world over and especially 
in tropical Africa. According to Erik Betterman, 
director general of Deuche Welle, Germany , 
nothing is currently being debated in the world today 
than climate change. It has captured the world‘s 
attention; inflicting catastrophic damages on the 
planet. It is the role of the media and media 
professionals to inform the population on what is 
happening to their environment. It is the duty of the 
media to produce and publish all details and the 
many facets of research and statistics on climate 
change so that readers,viewers, and listeners can 
form their own opinion. 
 
Media professionals cannot influence the 
environment directly, but they can package the facts 
in a logical manner and motivate individuals, 
citizens, politicians, and business people and policy 

makers to take action. It is to better empower media 
professionals in Africa and beyond (Both the young 
ones in training and those already practicing) and 
help them take interest and develop vision in 
reporting climate change issues that the Pan African 
Media Alliance for Change, PAMACC has put together 
this anthology of climate change reporting 
techniques. 
 
1. Know your audience. When you sit down to 
write a story there is only one person that matters 
and it is not you, not your editor and not the person 
you just interviewed. It is the reader or listener or 
viewer – someone who you are unlikely to ever 
meet. They are the most important people in the 
world. Be familiar with their level of knowledge on 
climate change and the things they care most about. 
If in doubt, assume your audience knows 
nothing. But never make the mistake of assuming 
that they are stupid. The classic error in journalism is 

 

40 TIPS FOR CLIMATE CHANGE 
JOURNALISTS 

by Elias Ntungwe Ngalame 
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to over-estimate the audience‘s knowledge and under
-estimate their intelligence. 
 
2. Understand the basics. As a climate change 
reporter you have to understand the background of 
the subject matter. If you don‘t have a thorough 
understanding of the key climate change topics, your 
audience never will. You need to know and 
understand the greenhouse effect and the various 
sources of greenhouse gases. You need to 
understand the kinds of impacts that a warmer world 
could bring, and the difference between risk and 
vulnerability, and between adaptation and mitigation. 
If you don‘t know these things, then you have to 
train yourself with online courses that you can 
access(google) platforms like the Earth Journalism 
Toolkit. 
 
3. Team up. To tell the story of climate change well, 
you need to understand the science, the politics, the 
economics and more. But no-one can excel in all of 
these aspects. Even superheroes achieve more as a 
team. So, team up with other journalists. Times 
journalist Eric Pooley has urged media outlets to 
create climate policy teams that include 
environmental science reporters, Environment 
policy reporters and business and energy reporters. 
This mix, working together, would be able to 
combine their strengths to report more effectively 
on these three angles, which are deeply connected 
but usually reported on in isolation. 4. At the same 
time, you can specialize. Pick a specific subtopic 
and immerse yourself in it. Aim to be your country‘s 
leading journalist on that subject. It could be 
biofuels, or climate-related insurance, or adaptation 
in the agriculture sector, or health impacts of climate 
change, or low-carbon technology in the building 
sector… the list is almost endless. 
 
5. Make Bright ideas Brilliant. There are many 
bright ideas on climate change a journalist can report 
on. But you have to remember that such ideas 
should necessarily be made brilliant to attract or 
catch the interest of the reader. This can be done by 
adding glamour and especially human interest to the 
story idea. 
 
6. Stay focused. Remember that a story will only 
ever say one big thing, so don‘t try to cram in too 
many details. Also, don’t lose track of the big 
picture. With climate change there is a big risk of -
information 
overload. Journalists who report every twist and turn 
of the story may find that after two years nothing has 

really changed. Keep asking the fundamental 
questions about whether the news you are reporting 
has a real bearing on how the climate change story 
will ultimately develop. And beware of 
smokescreens such as promises of action or finance 
which either never become real or are not big 
enough to have any real impact.  
 
7. Don’t succumb to open sensation. The media 
plays a central role in informing the public and 
policy makers about complex environmental 
problems such as climate change. It exerts much 
influence, shaping public opinion and attacking 
government inaction. But Journalists in reporting 
these issues must strike a difficult balance; they must 
weave their stories in a way to catch public attention, 
but must not succumb to overt sensation. 
 
8. Drop the jargon. You may understand what 
CDM (Clean Development Mechanism), REDD+ 
(Reducing Emissions from Deforestation and Forest 
Degradation) and UNFCCC (United Nations 
Framework Convention on Climate Change) mean 
but your reader/listener/viewer almost certainly 
does not. If your interviewees use jargon, be ready to 
ask them to simplify their language. Ask them how 
they would explain their views to their grandparent 
or an 18-year old. If your interviewee speaks in 
complicated terms, remind them that while they have 
been working on climate change for years, you have 
been researching your particular story for just a few 
hours. Most experts would prefer to give you a 
simpler message in their own words than have you 
simplify things for them.  
 
9. So K.I.S.S. every sentence — Keep It Short and 
Simple. Use short words, short sentences and short 
paragraphs, and remember that no one will ever 
complain because you have made something too easy 
to understand. 10. Get connected to share knowledge and 
learn from colleagues. Journalists must reconsider their role. 
They are not just gatekeepers, but also networkers who have to 
partake in the progress of not just their immediate socciety but 
the global world. To better do this they have to network with 
colleaques from other countries. Join networks of journalists, 
like the Earth Journalism Network, the African Network of 
Environmental Journalists, Pan-African Media 
Alliance for Climate Change – Pamacc, African 
Science Journalits or one of the many national 
associations of environment or science journalists. 
 
11.Get a Little Black Book (or better still a 
database). Good contacts are key to good 
journalism, and you can‘t keep quoting the same 
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person all the time. The Climate Science Rapid 
Response Team and the American Geophysical 
Union‘s Climate Q & A Service (which has over 700 
scientists waiting to answer your queries) both exist 
to support journalists who need experts to comment 
on climate science. The Climate Change Media 
Partnership‘s Roster of Experts is another good 
place to find new contacts. 
 
12. Subscribe to mailing lists. Join the IISD 
Climate-L mailing list (International Institute for 
Sustainable Development (IISD) ) where thousands 
of climate specialists share their latest reports and 
information about events. For information on the 
UN climate-change negotiations you can subscribe 
to the Earth Negotiations Bulletin or Climate Action 
Network – International‘s Eco newsletter or get 
news and briefing papers on the talks from the Third 
World Network. These are all platforms that can 
help you better understand some of the complex 
issues on Climate Change. 
 
13. Become an ace salesperson. Your editors need 
to give you the space and time to report on climate 
change. But greenhouse gases are invisible and 
climate change is a process. This makes it hard to 
excite editors, especially if they think climate change 
is ―just an environment story. So use different 
angles — climate change is relevant to politics, 
business, the economy, health, the weather, 
agriculture, food, water, trade, travel, lifestyle, sports, 
etc., etc. And have some hot dates. Keep a 
calendar of news pegs to hang your stories on such 
as international meetings, anniversaries of events, the 
international day of forests, UN Conference of 
Parties,COPs, World 
Environment Day etc.  
 
14. Wear climate change glasses. For every new 
policy, new invention, or innovations, look through 
your climate-change lenses and ask two questions. 
―How could X affect climate change? and ―How 
could climate change affect X? You will find many 
new angles for your reporting. Be positive. Doom 
(dead) and gloom (dull) stories are a turn-off for 
editors and audiences alike. A focus on solutions 
(which tend to be new) instead of problems (which 
tend to be old) will help you to convince editors that 
your story is worthwhile. 
 
15. Use as much Scientific Data as possible. 
Remember climate change and the environment is 
more science oriented. Accurate scientific data are 
therefore necessary to better illustrate your facts  

 
16. Remember that climate change itself does 
not need to be the story — it is the context in 
which so many other stories will unfold. You don‘t 
even need to mention the climate to tell a good 
climate change story. You will probably have more 
success with editors – and attract more readers – if 
you keep climate change out of your headlines and 
opening paragraphs. After all, typical ―climate 
change stories may repel an important and sizeable 
audience that has been either turned off by doom 
and gloom, or has a political reaction against the 
climate-change narrative. 
 
17. Be visual(illustrative). Many climate and 
environment stories are complex, but they are often 
also photogenic, or can be illustrated with engaging 
human stories. Use all the resources you have to 
bring the story to life – headlines, graphs, maps, 
data, telling photos. 
 
18. Humanise, Humanise, Humanise. More than 
anything else, people care about their health, their 
wealth and the future of their children. Climate 
change is relevant to all three of these things, so try 
to think in those terms when you are working out 
how to tell your story, both to your editor and your 
audience. And make the abstract real. Putting a 
price tag on action or inaction will help,like the price 
of bread or petrol etc. 
 
19.think about religion. It is something that 80% 
of people alive today say they believe in, and it is a 
perfect entry point for some climate change stories.  
 
20. Prepare hard for interviews The more you 
know about your interviewee and your subject in 
advance, the better the interview will be. It will be a 
conversation of equals, not an attempt by you to 
keep up with what you‘re hearing for the first time. 
Explain yourself. Let your interviewee know who 
your audience is, how you work,what your deadline 
is and what will happen to your story. 
 
21. Get a second opinion — and a third. For 
every PhD there is an equal and opposite PhD
(Gibson‘s law). For every politician there is a 
paymaster. Your interviewees can be wrong. They 
can be biased. They can have vested interests. Ask 
yourself why they are saying what they say and 
whether they stand to gain from you reporting their 
words. Seek the opinion of other experts from other 
institutions. As a reporter, you have a double 
responsibility: both to the truth as politicians and 
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professors may see it, and to the truth as you perceive 
it. 
 
22. Seek the truth. Always be skeptical of everyone 
you meet and everything you‘re told – but never be 
cynical. Don‘t refuse to believe what somebody tells 
you,but ask them for evidence to back up what they 
say. Watch out for vested Interests and remember 
that people do lie. Everyone has a motive to lie…or 
tell only part of the truth. Remember this classic 
advice to journalists: the one question a reporter needs 
to ask themselves when interviewing a politician is: 
―Why is this person telling me this particular lie at 
this particular moment? 
 
23. Remember that balance is not the same as 
impartiality and that everyone is entitled to their own 
opinion but not their own facts. It is important to bear 
this in mind when reporting on the science and the 
politics of climate change. 
 
24. Quote varied voices. Climate change affects 
everyone both the old and the young. Young people 
and old people are both more vulnerable than healthy 
middle aged people. They also have different 
perspectives. Very old people have long memories and 
can describe decades of change. Young people will 
inherit the problems of climate change and so may 
have powerful perspectives. By speaking to many 
different kinds of people about climate change you 
will get a richer understanding of it, more story ideas 
and new angles that you can use to tell the story. 
 
25. Localize the global. International meetings, 
foreign scientific research and extreme climatic events 
in other countries can be localized and made relevant 
to your own audiences. Non-governmental 
organizations, universities and scientific journals 
around the world all produces press releases about 
climate change, so contact press officers and join 
their mailing lists to get story ideas and to 
stayupdated with what is happening worldwide. 
 
26. But don’t be seduced by press releases… do 
justice to them. Too often journalists will copy-and-
paste a press release and just add their name in the 
byline. In doing so, they do a disservice to their 
readers. A press release is not a story. It is just 
information that contains the seeds of story that you 
must nurture yourself. While international press 
releases may be relevant to you, they will never have 
been written with your specific audience in mind… 
Localize them and make them relevant to your 
audience.  

 
27. Follow the pack. Keep on top of the climate-
change story by reading the work of other journalists 
who are covering it well (but there are also many good 
reporters covering climate change for national media 
around the world). Use social media such as Twitter to 
find out what people are saying about climate change 
and to share your own stories. If you don‘t hoot your 
horn, no one will do it for you. 
  
28. Follow the money. Climate change is a story 
about hundreds of billions of dollars…Where is that 
money for adaptation and mitigation. Who controls it? 
Who spends it? Who makes sure it does what it is 
meant to do? Who funds the NGOs and the 
politicians? Which companies stand to profit from 
action to address climate change? Which stand to lose? 
Follow the money and you will find all the elements of 
a good story. 
 
29. Remember your audience. Before you finish 
your story, read it through. Put yourself in the shoes 
of a typical member of your audience and imagine 
what questions they might ask about your story. Then 
answer those questions in your story before you sign 
off on it. 
 
30. Remember, climate change is not the only 
environmental problem. It is just one of many 
symptoms of a much bigger challenge, which is the 
unsustainable way we are living on Earth and 
managing our natural resources. Other symptoms are 
abundant — declining fisheries, deforestation, 
pollution, extinction of species… the list is long. And 
so if journalists are to fulfil a public 
service remit, they must do much more to explain the 
causes and consequences of these problems too. 
 
31. Use scenarios: When you state estimates of 
coming impacts, always give a sense of what kind of 
scenario the researchers were looking at. Was it very 
high emissions? Middle-of-the road? Etc. Many stories 
say that some kind of impact is coming, without 
saying what sort of scenario for the future would lead 
to those impacts. This might seem like too much 
detail for a general audience. 
 
32. Keep hope alive: Don‘t state future impacts as if 
they‘re set in stone unless you‘re really sure that they 
are. Most journalists who report on climate change 
would like to see the world avoid the worst fates—and 
yet too often reporting present impacts as if they‘re 
unavoidable. To give one real example, an article 
about Bangladesh in the New York Times said: 
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―Climate change is expected to create a 39 percent 
increase in flood-prone areas and by the end of the 
century, more than a quarter of the country will be 
inundated. In the first case, the precision in the 
forecast gives a false sense of accuracy, but what‘s 
worse is that the article doesn‘t state what emissions 
scenario it‘s talking about, or when this is supposed to 
happen. In the second case, it does include a date, but 
doesn‘t include any sense of the emissions scenario. 
Without those details, the forecasts are largely 
meaningless. When might we face this degree of 
change? Could the impacts be worse, or not as bad? 
Could the world do something to prevent them? We 
should always keep these questions in mind whenever 
stating forecasts of impacts. 
 
33. Grapple with uncertainty: Even if we‘re stating a 
date and emissions scenario based on a specific study, 
those forecasts carry a lot of uncertainty. It is difficult 
to convey uncertainty—but I think it is essential, 
because part of what makes climate change so scary is 
the uncertainty. If we burn up most of the available 
fossil fuels, there‘s almost no chance that we‘ll cope 
smoothly and everything will simply be OK. There‘s a 
very good chance that things will be quite bad. And 
there‘s a small but real chance they‘ll be truly horrific. 
Uncertainty about the economy makes investors jittery 
and less prone to lay out money; similarly, uncertainty 
about future climate change should make us more, 
rather than less, careful about burning fossil fuels. The 
alternative, it seems to me, is to give people a false 
sense of certainty. 
 
34. Think global(The big picture). The biofuels 
policy in country X is affected by the oil policy in 
country Y and affects the food security of country Z. 
The emissions of country X affect the coastline of 
country Y and are visited by people from country Z. 
But remember that it is people not countries who are 
vulnerable to climate change and people not countries 
that drive the problem. 
 
35. Deal with climate skeptics professionally. 
Even to well inform journalists, reporting on the 
reasoning behind climate change policy can be tricky. 
Climate policy hurts vested interests and there are 
many voices in the media that challenge almost each 
scientific data aiming to deliver the message. Climate 
skeptics, old and new, seem to be on the rise and have 
achieved in becoming an honourable part of the 
societal debate. Their mantra plays well with the 
training journalists have gone through; that is ―don‘t 
believe what you cannot prove, let both sides make 
their point and let the audience sort out what is true. 
These rules however may apply with climate change. 

Falling back on a ―neutral journalistic position can 
mean playing into the hands of the skeptics at the 
expense of the basis of life. 
 
36. BEWARE of Hidden Dangers; Frontline 
Climate and environmental reporters just like bloggers 
face risk and challenges everyday. These run from 
threats or actions involving violence, to subtle forms 
of pressure from advertisers, private firms and 
government officials. At best stay professional. 
 
37. INSPIRE EXCELLENCE. The local media 
faces the challenge of not only reporting on climate 
but to present the most common and urgent 
environmental issues to their audience in an 
understandable and interesting way. By finding local 
hooks and angles in order to draw a colourful picture, 
the Journalist would be able to inspire excellence in 
climate change reporting. 
 
38. Encourage public Debate on Climate 
Change. The challenges of reporting climate change 
also involve setting public agenda. Reporters should 
report in a way as to encourage public debate about 
climate change rather than simply reporting on the 
subject. The challenge that a major issue like climate 
change imposes on journalists today is to protect 
traditional journalistic values, such as securing the 
―right to know and engaging global audiences in the 
debate by using and being part of new development. 
 
39. Avoid the trappings of Environmental 
Advocacy. Avoid creating a rift in the community of 
environmental journalists by steering clear of 
environmental advocacy and objectively report 
environmental news. In other words remember you 
are a journalists and not an activists. 
 
40.LEAD THE PACK 
If you really know your stuff and think creatively, you 
can create stories that others can follow. So as a 
professional, take the initiative and go ahead.  
 

Compiled By PAMACC Crack Team Leaders 
1) Isaiah Esipisu 

Continental Coordinator African region - Kenya 
2) Elias Ntungwe Ngalame  

Coordinator Central African region -Cameroon 
3) Atayi Babs 

The coordinator West African region - Nigeria 
4) Sellina Sheena Nkowani 

The coordinator Southern African regionMalawi 
5) Protus Oyango  

Coordinator East African region- Kenya 
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INTRODUCTION 

Conservation/biodiversity issues are not going away. 
They will get worse before they get better.  For 
Cameroonians to seize the opportunities and reduce 
the risks, everyone will need to know more about 
biodiversity and conservation. The way the media 
covers these will affect how well communities deal 
with the problems. As  these environmental issues  
take hold,  audiences  will  demand  information  
about  what  is  happening  and  what  they  and  
their  governments  can  do  about  it and wise  and  
responsible community media  managers  will  see  
an  opportunity  to  grow  and  better  serve  these  
audiences.  Three of the media‘s traditional roles — 
informing audiences, acting as watchdogs and 
campaigning on social issues — are especially 
relevant. But communicating biodiversity messages 
in a concise and understandable way remains a major 
challenge for media. Below are some tips and 
techniques for community radio reporters on how to 
simplify biodiversity conservation reporting for the 
ordinary person. 

Tips on identifying Conversation/biodiversity 
stories for Community Radio 

*The International Day for Biological Diversity 
(or World Biodiversity Day): This is a United 
Nations–sanctioned international day for the 
promotion of biodiversity issues. It is currently held 
on May 22 every year. This day provides an ideal 

opportunity for community radio reporters to share 
information about biodiversity conservation with the 
general public. There are many possible story angles 
to mark the Day:  

 You may decide to write editorials on what is 
biodiversity and why it is important to conserve 
it.  

 You may do a vox-pop on how people are 
conserving their environment. 

 You may cover events marking the biodiversity 
day. 

 To create awareness, you may organise contests 
and announce the winners on this day on your 
radio. 

*Bring the story home: Every   day   scientists   
publish   new   research,   policymakers   make   new   
announcements, and environmental activists issue 
new demands. These are great sources of stories.  
Even  if  these  things  happen  far  away,  smart  
journalists  can  work  out  ways  of  relating  these  
stories  to  their  own  local  circumstances  and  
audiences. For example, Australian researchers 
found early February that introducing endangered 
frogs to lower elevation areas would help them reach 
sexual maturity earlier. This is a good research for 
you to report on how useful the research is to 
protecting frogs in your own community. 

 

by Arison TAMFU 

Methodology in Conservation  
Reporting  
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*Read from colleagues: Keep on top of the 
biodiversity story by reading the work of other 
journalists who are covering it well. For example, 
South African media reports on how environmental 
activists in South Africa are demanding that those 
killing elephants to extract tusks should be 
investigated, arrested and sanctioned could serve as a 
wonderful story for a journalist working in a 
community radio to report on what is being done to 
protect elephants in his community. 

*Make use of social media: Use social media such 
as Facebook, Instagram or Twitter to find out what 
people are saying about biodiversity conservation 
and to share your own stories. Discussions in social 
media could serve as great sources of stories but they 
must be fact-checked. 

*Get  connected: Build  large  contact  lists  of  
sources  from  a  broad  variety  of  different  sectors 
especially rural councils, common initiative groups 
and environmental NGOs, both within and outside 
of your communities. Call them from time to time to 
find out if they are organising any events related to 
biodiversity. 

*Create feature stories: In the absence of news 
stories, you can do features stories that explain the 
human side of biodiversity and show this is a 
‗development‘ and ‗people‘ issue, stories that explain 
what biodiversity conservation is all about. 

After Identification, How do you Gather the 
information and improve on the stories? 

*Humans First: Whether it is a story about animals, 
forests or soil, remember you are telling the story to 
human beings. So it is essential to relate in the story 
how this will affect them: their health, their wealth, 
the future of their children etc. Humanise stories as 
much as possible. 

 *Know your audience: When you sit down to 
write a story there is only one person that matters: 
not you, not your editor and not the person you just 
interviewed. It is the listener – someone who you are 
unlikely to ever meet. Be familiar with your 
audience‘s level of knowledge about biodiversity 
conservation and about the things they care most 
about. 

*Zero jargons: As much as possible avoid using 
technical terms/words that rather confuse your 
listeners. KISS (keep it short and simple) your 
reports. If your interviewees use jargon, be ready to 
ask them to simplify their language. You can always 
ask ―can you explain further, what do you mean, 
please I don‘t understand, please simplify that‖? 

*Get varied opinions: Your interviewees can be 
wrong; they can be biased. They can have vested 
interests. So it is important to interview as many 
people as possible to get a balanced view of the 
topic. 

*Speeches are often boring. Get reactions. The  
poorest  communities  are  most  at  risk  yet  their  
views  generally  go  unreported.  Quoting  members  
of  at-risk  communities  is  a  great  way  to  add  
human  characters to complex scientific topics but 
remember that it is important to check their facts as 
well by reviewing research reports and data about 
your topic. 

Now we have what we want how do we deliver 
the information on Radio? 

Different formats used on Community Radio 

Programmes on community Radio can be enhanced 
using a variety of Radio formats, including panel 
discussions, one-on-one interviews, phone-in 
programmes, field interviews and despatches and 
packages. Each of these formats has its strengths 
and weaknesses as discussed below. 

 

PHONE-IN PROGRAMS 

This type enables listeners to call and 
participate in radio programmes. 

Strengths: 

 Grants easy access to the radio for the public.  

 Many people can participate and this gives 
variety in contributions. 

 Information is instantaneously conveyed. This 
could be an advantage as well as a 
disadvantage. 

 The listener has the satisfaction that his voice 
is being listened to his worries and replied to 
immediately. 

 Anonymity is relatively preserved (because they 
do not come to the radio physically) and so 
participants can easily and freely volunteer 
information. Take for example, the recent 
events in the NW/SW. 

Weaknesses: 

 Abusive denunciations are likely to occur 

 People might lie or give inaccurate information 
about their situation. 

 Calling has a cost and not everyone who has 
the means and wants to call, may know how to 
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go about it. 

Opportunities: 

 For this format to work well, it must be 
monitored. Calls have to be checked to avoid 
abuses if possible.  

 Over time, it would be necessary to create a 
―listeners‘ club‖ in what is called community 
management based on regularity. 

 

PANEL DISCUSSIONS 

A panel discussion is a specific format used on radio. 
It is a live or recorded discussion about a specific 
conservation/biodiversity topic amongst a selected 
group of panellists who share differing perspectives on 
conservation/biodiversity. 

Advantages: 

 Many people are intervening 

 Listeners are glad to have many voices in their 
community participating 

 The possibility of systematic contradictions is 
removed 

 The panellists complement each other. 

 If the panellists are knowledgeable enough, they 
can be very effective in communicating 
information about conservation/biodiversity. 

Disadvantages: 

 If not properly moderated, it could turn rowdy 
and stray out of hand. 

 Finding the resource persons and bringing them 
to the radio is not easy. Many people who hold 
strong views in their community do not 
necessarily have the courage to speak on radio, 
to a wider audience. 

 Someone who has the most insight into a topic 
may be overshadowed by another who is a 
humorous and a better speaker, even if the panel 
member has questionable views.  

Opportunities: 

 The casting should strive to represent a cross 
section of the community. Get a panel that 
represents the various shades of opinion in the 
community on conservation/biodiversity.  

 

 

 

ONE-ON-ONE INTERVIEWS AND FIELD 
INTERVIEWS 

These two have been combined because they are 
similar though not necessarily related. 

Advantages: 

 It saves the reporter the trouble of having to 
look for many guests. 

 For the case of field interviews of say, chiefs and 
administrative authorities, the reporter may 
easily move to meet them instead of getting 
them to come to the radio. 

Disadvantages:  

 Having a single resource person may easily turn 
into a lecture. Listeners at that level do not 
necessarily need people to come and lecture 
them. 

 If the resource person such as a chief is well 
respected, it may be an advantage but if he 
commands no respect among the people his 
message will likely not sink. This format needs 
credibility of the resource person. 

DESPATCHES AND PACKAGES (short and 
long form report) 

Advantages 

 The reporter obtains the information first-hand 

 Creates diversity by allowing for natural sound, 
interviews and reporter‘s voice 

 There is more credibility because reporters are 
on the spot of the event 

Disadvantages 

 Unlike live phone-in or interviews, there is no 
direct contact with listeners 

 

KEEP IN MIND: 

Follow-up with Audiences: Most biodiversity 
conservation educators quickly discover that once 
people are introduced to the topic, their interest 
grows; they want to know more and to take action of 
some kind. So, the greater the number of people who 
learn about biodiversity the easier the marketing 
becomes. Come back to some of the themes you have 
discussed before. Repetition is the secret of pedagogy. 

Establish a Biodiversity Award: Honour a person or 
organization in your  community engaged in the effort 
to conserve biodiversity whether locally or 
internationally.  
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GREEN LIGHT ZONE 

Advantages 

What are the advantages of reporting conservation 

issues in Pidgin-English? 

To the Individual 

 Broading your scope on conservation issues 

 Educates, informs and empowers. 

 Know your community and natural 

resources 

 Opportunity to network 

 Create an open door 

 Awards, scholarships 

 Conservation is very sensitive 

 Reference 

 

To the Media House 

 Trainer of trainees 

 Adverts on good conservation programs 

 Credibility to the media house 

 Attracts audience, partnership, and funding 

 Open to awards 

 

To the Society 

 Good environmental practices 

 Funding 

 Idea exchange 

 Sensitization, information and education 

 language 

 

GREEN LIGHT  ZONE 

Advantages/opportunities in reporting conservation 

issues. 

Individual 

 Personal enrichment (knowledge) 

 More opportunities for training and 

recognition 

 Means of personal economic empowerment 

 Behavioral change 

Institution 

 Staff enrichment (knowledge and capacity 

building) 

 

 

Green light, Red light and Amber light Zones 
in Conservation Reporting 
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 Rich variety of media content, new audience 

and more credibility and dependency 

 More opportunities for partnerships, MOUs, 

funding and training. 

Society/Community 

 Behavioral change (contribution to climate 

change mitigation  and other environmental 

issues) 

 Community financial empowerment through 

alternative livelihood projects and sustainable 

environmental practices 

 Healthier environment  hence drop in diseases 

and dead‘s from environmental hazards 

 Makes the population more law abiding 

citizens and spares them any punishment. 

Fines from government 

 

RED LIGHT ZONE 

Obstacles: 

To the individual (Journalist) 

 Lack of documentation  

 Heavy work load 

 Limited knowledge on conservation issues 

 Lack of adequate financial resources 

 Lack of readily available resource persons 

 

To the media house 

 Limited personnel 

 Limited material/financial resource 

 Poor governance 

 The editorial policy 

 

To the community (audience) 

 Cultural clashes 

 Lack of effective implementation of law 

governing conservation issues 

 Non adherence to the law (legal 

framework) 

 Non availability of alternative livelihood  

 Inadequate sensitisation 

 

 

RED LIGHT ZONE 

Obstacles 

Individuals 

 Inadequate funds 

 Few interested resource persons 

 Not a enough working documents 

 Competence in reporting 

 Language barriers 

 Threats 

Media Houses 

 Administrative bottle necks 

 Commercial implications 

 Inadequate funds for resource persons 

 Inadequate equipment e.g. recorders etc. 

 Inconsistencies in work force 

Society 

 Resistance/inertia 

 Capacity building/follow up 

 Little interest in conservation radio 

programmes 

 Credibility of resource persons. 

 

AMBER LIGHT ZONE 

Access/resource person 

 Preparedness 

 Ignorance of stakeholders realities 

Lack of adequate funding 

 Grants request 

 Use government services 

 Realism of media houses 

Policy Obstacles 

 Influence managers 

Little interest in CB/Programs 

 Sponsors 

Equipment/ working conditions 

 Sensitize bosses 

 ICTs usage 

 Professional network 

 Relationships/ratio 
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Participatory sessions 



 

17  Media Promotion on Conservation 

 

Participatory sessions 
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PLAN 
 Definition of terms 
 Legal context 
 Common themes: 
 Conservation 
 Alternative livelihood 
 Mangrove depletion 
 Deforestation 
 Way Forward 

 
Definition of  terms  
 
Biodiversity is the variability among living organisms 
from all sources 
Biodiversity is the variety of all living things 
  
 
BIODIVERSITY IS THE TOTALITY OF ALL 
LIVING ORGANISMS IN AND AREA (under 
ground, on ground and above ground) 
 
Conservation 
 

 the protection of plants and animals, natural 
areas,  

 prevention of wasteful use of a resource,  
 a careful preservation and protection of 

something 

 planned management of a natural resource to 
prevent wasteful exploitation, destruction, or 
neglect.  

 Conservation is the preservation or efficient 
use of resources (in an efficient or ethical 
manner) 

 Conservation is the scientific study of nature, 
with the aim of protecting species, their 
habitats and ecosystems from extinction. 

 
CONSERVATION IS THE WISE USE OF 
NATURAL RESOURCES FOR 
SUSTAINABILITY (FOREVER) 
 
ANY LAWS TO REGULATE? 
 

 Law No 94-01 of 20 January 1994 To lay 
down Forestry, Wildlife and Fisheries 
Regulations 

 Law 96/12 of 05 August 1996 on 
Environmental management 

 Law No 2016-6 of 18 April 2016 on Tourism. 
 
CONSERVATION 

 Classification of forest in Cameroon 
 Permanent  (parks, forest reserves, 

council forest, Forest management Units, 
 

By Besong Simon B 

ISSUES ON CONSERVATION 
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sanctuaries--) 
 Non permanent (Community forest, 

communal forest and private forest) 
 Management of forest areas: 

 Parks 
 Community forests 

 
Benefits of conservation 
 

 When we conserve environment and its 
resources, we conserve our lives 

 
 When we conserve our resources, we 

contribute to local, national, regional and 
global growth 

 
 When we conserve, we contribute to climate 

change mitigation measures  
 
Alternative livelihoods 
 
A strategy to conserve is to provide alternative 
livelihood measures. 
 

Process: 
 Conduct studies (ASEA) 
 Negotiate agreement 
 Implement (training, logistics) 
 Monitor 

 
From Hunting to improve farming  
 
 
 
Mangrove depletion 
 

 Presence in marine (salty) areas –Fako, 
Littoral, South 

 Importance: Protects against rising sea level 
 Major causes of depletion 

 Smoking of fish 
 Timber exploitation 
 Digging 
 Dyke construction 
 Land fill 

 Way forward: implementation of mangrove 
management plan (sensitisation through 
community radios) 

 
DEFORESTATION 
 

 Defn: Removal (complete or partial) of 
vegetation (trees, shrubs, herbs) in an area by 
clearing, burning and/or use of chemicals. 

 Regulated by the Law especially large clearings 
for plantation establishment. 

 Causes: farm establishment, expansion of 
human settlements, timber exploitation, 
inundation and pollutants, firewood 
production 

 
Mitigation measures: 

 Sensitisation 
 Prosecution 
 Support Agroforestry activities 
 Improve tree-use quality 

 
WAY FORWARD 
 

 Develop local programs using themes studied 
e.g. ‗‘usam make ei noh finish but remain for 
other pikin‘‘ 

 Identify key environmental problems in your 
coverage and develop a program e.g. Waste 
management ‗‘dorty noh fine‘‘ 

 Meet key conservation and development 
organisations in your area and present  your 
offer 
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by Louis Nkembi 

Issues on Terrestrial and Marine  
Biodiversity in Cameroon 

INTRODUCTION 

Cameroon mirrors almost if not all of Africa’s 

biological diversity 

Cameroon boasts of coastline, mountains, desert and 

tropical rainforests. Cameroon hosts roughly 90% of 

all ecosystem types found in Africa. - Mt. Cameroon, 

in the west, in the north of the country,  

 Savanna in the North  

 Semi-desert extend to Lake Chad; and  

 In the south, lush tropical rain forests form the 

northwestern boundary of the Congo basin.  

The  six major ecosystems which include: 

 

 

 

1) The Marine and Coastal Ecosystem; 

Major Components: Continental shelf, man-

grove zone and Continental Coast 

 

2) Tropical Humid Dense Forest 

Major Components: Littoral or Atlantic humid 

forests, Biafran forest, Guinea-Congolian forest, 

Swamp/flood forests. 

 

3) Tropical Wooded Savannah 

Major Components: Tree and woodland savan-

nah, Shrub Savannah, Grassland Savannah 
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Project Map Department of Conservation 
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4) Semi Arid 

Major Components: Steppe or large open lands, 

Savannah shrubland and scrubland, Prairie: pastures, 

Yaérés and Bovés flood lands 

 

5) Fresh Water Ecosystem 

Major components: Limnological (continental 

lakes), Lothological (Continental Rivers) 

 

6) Montane 

Major components: Subalpine or Ericaceous belt 

(3,000 - 4,000m a.s.l), Afromontana belt (1,600m - 

3,000m a.s.l.), Submontane (1,200 - 1,600 m) 

Cameroon’s Main Ecosystems  

Source: MINEF 1998 

 

 

 

 

CHARACTERISTICS OF CAMEROON’S  

BIODEIVERSITY 

Cameroon‘s biodiversity is characterised by 

 Abundance,  

 High degree of endemism,  

 Great diversity,  

 Highly threatened,  

 Understudied, 

  Invasiveness,  

 New discoveries,  

 Over-exploitation, and  

 Domestication  

 

STATUS OF BIODIVERSITY 

Most diverse in Africa in terms of variety, quantity, 

ecosystems and genetic resources, and with a high 

degree of endemism. 

Within the African Continent, Cameroon ranks 

fourth in floral richness and fifth in faunal diversity 

and represents 92% of Africa‘s ecosystems.  

 

Cameroon’s rich biodiversity accommodates 

about: 

i. 8300 plant species; 

ii. 335 mammal species; 

iii. 848 bird species;  

iv. 542 fresh and brackish water fish species;  

v. 913 bird species (nearly half of the bird and 

mammal species of Africa are present in Cam-

eroon forests; 

vi. Nearly half of the bird and mammal species of 

Africa are present in Cameroon forests.  

vii. 200 amphibian species of which 75 are endem-

ic 

There is however, a regressive trend of great con-
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cern: Cameroon‘s net annual deforestation rate is 

about 0.14 % (among the highest in the Congo Ba-

sin. 815 species of flowering plants are threatened. 

Cameroon ranks 18th in number of threatened 

mammals; 

MAJOR THREATS TO BIODIVERSITY 

 Land-Use Change 

 The Unsustainable Exploitation of Natural 

Resources: 

 Pollution: 

 Climate Change: 

 Introduction of non-native invasive species  

 Natural Disasters 

The marine and coastal ecosystem is increasingly 

under specific threats of pollution, mangrove de-

struction and fragmentation and coastal erosion 

which render the ecosystem more vulnerable. Defor-

estation is a direct cause of biodiversity loss and a 

major threat for the forest ecosystem.  

The major causes of biodiversity loss identified in 

the Tropical Wooded Savannah Ecosystem are bush-

fires, overgrazing and unsustainable fuel wood har-

vesting.  

Disasters of Landslides and overharvesting consti-

tute significant threats to biodiversity in the montane 

ecosystem.  

In the Semi-arid ecosystem of the northern regions 

are the devastating effects of droughts, desertifica-

tion and floods which constitute a major source of 

pressure on the health of ecosystems with serious 

consequences on feeding and reproduction of spe-

cies.  

Human demand on freshwater ecosystems which 

includes rivers, lakes, and wetlands (floodplains, sea-

sonal swamps and marshes) has risen steeply over 

the past century, leading to large and growing threats 

of degradation of water. 

 

MARINE BIODIVERSITY 

Cameroon shares the Atlantic coastline of about 402 

km (Sayer et al. 1992) stretching the border with Ni-

geria to the south border with Equatorial Guinea 

Marine and Coastal Habitats 

Sea grass and coral reefs: Little is known about sea 

grass diversity in Cameroon coasts but evidence 

shows that they are present;  

Mangrove forests and other coastal wetlands: A vari-

ety of wetlands habitat types (coastal estuaries, la-

goons, estuaries, rocky to sandy beaches, mudflats, 

tidal marshes, etc 

 

COASTAL FORESTS 

Species of marine and coastal habitats  

The diversity of marine fish in Cameroon marine 

and coastal waters totals some 557 species, including 

51 endemic species, 43 threatened, 59 reef associat-

ed, 131 pelagic, and 187 deep water. 

11 major fish families have been identified within 

Cameroon waters together with Shrimps, Cephalo-

pods, Sharks and Rays of which two (Serranidae and 

Scombridae) are known to possess threatened fauna. 

(Krakstad et al, 2006).  

A total of 20 species have been documented as ei-

ther vulnerable, endangered, near threatened, criti-

cally endangered or data deficient and likely to occur 

in Cameroon waters.  

24 species of cetaceans are likely to occur , while 8 

species have been identified in recent studies includ-

ing IUCN listed Atlantic Hump-backed Dolphin 

Sousa tseuzii (vulnerable) and the Humpback.  

The African Manatee found in suitable habitat from 

Korup on the Nigerian border, to the Edea region  

Marine turtles: A total of 4 species have been identi-

fied all of which are in the IUCN red list. 

61 waterbird species have been identified 

Crustaceans 
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FLORA 

Wood and non-wood flora : The Atlantic coastline 

of the Gulf of the Guinea are populated by six (06) 

indigenous species and one introduced species, Nypa 

palm 

 32 species of phytoplankton 

 24 zooplankton species 

ROLE OF ERUDEF IN BIODIVERSITY CON-

SERVATION IN CAMEROON 

Mission: To conserve biodiversity and protect frag-

ile environments through research, training, educa-

tion, and community engagement,  

 

Scope: The activities of ERuDeF span the whole 

nation. Originating from the S.W. region, the activi-

ties spread to the N.W. Region from where they 

flow to the Adamawa region and through to the East 

and then to the South.  

Our terrestrial biodiversity work is focused on pri-

mates, amphibians, birds, plants, butterflies, ele-

phants and reptiles 

 

Methods used by ERuDeF 

 Protected area creation and management  

 Education for sustainable development 

 Conservation corridor management initiatives 

 Agroforestry and agricultural development 

 Research and Training  

 Livelihood and economic development 

 Ecosystem Restoration and Protection 

 

Role in Marine Conservation 

Delving into marine conservation, ERuDeF takes 

full action as a partner in the participative Integrated 

Ecosystem Services management Plans for Bakassi 

Post Conflict Ecosystems coordinated by 

MINEPDED.   

The project has 5 partners of which ERuDeF is in-

cluded. Being the main partner handling Institutional 

and stakeholder capacity building, and Participative 

and inclusive development and implementation of 

IESMP,  

 

ERuDeF is going to be doing the following: 

Conduct training and sensitization on ecosystem 

management and land use laws and regulations for 

IESMP practitioners; Key staff of MINEPDED, 

MINFOF, MINEPIA, MINCAF; and other key 

stakeholders. 

Organise stakeholder meetings and consultations to 

agree on institutional roles and responsibilities with-

in a revised institutional framework for integrated 

management of Bakassi ecosystems 

Prepare official documentation, guidelines and man-

agement rule / agreements under the new institu-

tional framework 

Strengthen the functioning of existing Land Consul-

tative Committee responsible for land boundary 

conflicts in the Bakassi area by providing them with 

a good practices guide and other strategic and tech-

nical tools for conflict resolution 

Develop and validate the IESMP document and its 

operational plan for the Bakassi ecosystem, through 

a participatory approach where local communities, 

government authorities and other stakeholders agree 

on integrated ecosystem management standards at 

the local level. 
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Introduction –  Biodiversity 

 

 Basic definitions 

 Levels of Diversity 

 Ecosystems/landscapes 

 Species 

 Genetic level 

 Benefits of Biodiversity 

 Why Conserve Bioversity? 

 

Governance 

 

 Basic definitions 

 Components 

 Actors 

 Rules 

 Laws 

 Customs 

 Issue 

 Policies 

 processes 

 

Why govern Biodiversity? 

Biodiversity Governance - A Historical Overview 

 

 London Conventions  

 African Convention on the Conservation of 

Nature and Natural Resources 

 Algiers 

 Maputo 

 More Recent Conventions 

 CITES 

 CBD 

 Nagoya  

 

 

 

 

Impacts of Global Biodiversity Commitments  on 

Biodiversity Governance in Cameroon 

 

 30 percent of forest cover reserved for 

conservation? 

 Great Apes Survival Partnership – 2003 

 COMIFAC 

 Organisation for the Conservation of Wildlife in 

Africa (OCFSA) 

 Central African Protected Areas Network 

(RAPAC) 

 GESP – biodiversity considerations 

 

VPA – compliance with biodiversity and 

environmental standards 

 HCV considerations in commercial logging 

 National Biodiversity Strategy and Action Plan 

 Collaborative/participatory management 

 Comunity involvement in park demarcation 

 Community hunting zones 

 Other community benefits 

 

Conclusion 

 Biodiversity governance 

 Community participation 

Governing Biodiversity in Cameroon  

An Overview  

By John M. TAKANG  
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CONVENTION ON BIOLOGICAL 
DIVERSITY 
 

 Cameroon  is  a  Party  to  a  number  of  
international agreements on the protection of 
the environment. One if these is the Convention  
on  Biological  Diversity  (CBD)  

 The CBD is the first global agreement on the 
conservation and sustainable use of biological 
diversity.  

 Over 150 governments signed the 
document at the Rio conference in  Rio de 
Janeiro, Brazil in 1992, and since then more 
than 175 countries including Cameroon 
have ratified the agreement. 

 
The convention has 3 main objectives 
 

 The conservation of biodiversity,  
 Sustainable use of the components of 

biodiversity, and  
 Fair and equitable Sharing of the benefits arising 

from the commercial and other utilization of 
genetic resources. 

 
CAMEROON’S LEGISLATIONS RELATING 
TO CONSERVATION  
 
The country‘s biodiversity  policy  and  related  legal  
instruments  were  informed  by  international  rules  
and principles  which  have  been  translated  in  key  
policies  for  the  environment  in  general  and  
biodiversity conservation in particular. 
 
the  Rio conventions provides  the  overall  framework  
and  orientation  for  the  development of specific 
strategies and laws relating to biodiversity 
conservation. 
 
BIODIVERSITY RELATED LEGISLATIONS  
 
1. THE CONSTITUTION 

 The constitution is the highest law in the 
hierarchy of legal norms in the Cameroon.  

Overview of the LEGAL INSTRUMENTS for  
CONSERVATION in CAMEROON 

By Henry NGEH NGEH  



 

27  Media Promotion on Conservation 

 Concerning environmental matters, 
constitutional provisions in general offer 
powerful tools for environmental protection. 

  Paragraph five of its preamble provides that  
 ―every person shall have a right to a 

healthy environment. 
   The protection of the environment shall 

be the duty of every citizen.  
 The State shall ensure the protection and 

improvement of the environment.‖  
 
2. LAWS 
I. Law N°96/12 of August 5th 1996 on 
Environmental Management.  
 
A) Section 9: Within the framework of the laws and 

regulations in force, rational environmental and 
natural resource management are based on the 
following principles 
 The principle of precaution  
 The principle of preventive action and 

correction 
 Polluter and pay principle 
 The principle of liability 
 The principle of participation 

 Each citizen shall have access to information 
on the environment, including information 
on dangerous substances and activities 

 Each citizen shall have the obligation to 
safeguard the environment and contribute to 
its protection 

 to protecting the environment and ensuring 
sustainable development, Section 17(1) obliges 
all promoters or owner of development, labour, 
Equipment or project which may endanger the 
environment owing to its dimension; nature, or 
impacts of its activities on the natural 
environment shall carry out an impact 
assessment … 

 
B) Section 62: It places on the national interest 

 The protection of nature,  
 the preservation of animal and plant species and 

their habitat,  
 the maintenance of biological balances and 

ecosystems and  
 the conservation of biodiversity and the genetic 

diversity against all causes of degradation and 
threats of extinction. 

 It puts on the shoulders of the administration 
and each citizen the responsibility to safeguard 
the national heritage 

 
B) Section 64:  

 (1) Biodiversity conservation through the 
protection of fauna and flora, the creation and 

mangement of natural reserves and national 
parks shall be governed by the laws in force 

 (2) The state may erect any part of te national 
territory into an ecologically protected area.  

 II. Law 94/01 of 20 January 1994 to lay down 
forestry, wildlife and fishery regulations 

 The law was enacted to ensure the protection 
and sustainable management of Cameroon‘s 
forest heritage  

 The law and its instruments of implementation 
as stipulated in its section 1 was enacted with a 
view to attain the general objectives of  the  
forestry,  wildlife  and  fisheries  policy  within  
the  framework  of  an  integrated management 
ensuring sustainable conservation and use of 
the said resources and of  the  various  
ecosystems.  

 The law is divided into seven parts with part II 
focusing on the protection of nature and 
biodiversity, part III on the classification of the 
Cameroon forest estate and part IV on 
protection of wildlife and biodiversity 

 On the basis of this presentation two decrees of 
application and one order are relevant 

 Decree No 95/531/PM OF 23 AUGUST 1995 
establishes procedure  for implementing  the 
Forests System. 

 Decree No. 95-466-PM of 20 July 1995 
establishes the conditions for the 
implementation of Wildlife Regulations. 

 Order No. 0648/MINFOF of 18 December 
2006 to set the list of animals of Classes A, B 
and C. 

 
C) Section 14 (1) forbids to lighting, without prior 

authorization, of a fire that may cause damage to 
the vegetation of the national forest estate. 

 
D) Section 16 (2) subjects the initiation of any 

development project that is likely to perturb a 
forest or aquatic environment to a prior study of 
the environmental hazard (Environmental impact 
Assessment, section 17 of the 1996 framework 
law). 

 
E) Section 17 (1)  If the creation or maintenance of a 

permanent forest cover is considered necessary for 
soil preservation, protection of the banks of a 
stream or of a river, regulating water flow or 
reserving biodiversity, the surrounding land may 
either be declared out of bounds or as an 
ecologically fragile area, or classified as protected 
State forest, full nature reserve, or wildlife 
sanctuary as the case may be, under conditions laid 
down by decree. 
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 Section 17 (4)  The services in charge of forestry, 
wildlife and fisheries may, in order to preserve the 
diversity of the biological resources, initiate or 
participate in setting up ex-situ units, such as 
genetic resources banks, botanical and zoological 
gardens, arboreta, seed orchards or nurseries. 

 
F) Section 18  (1) forbids anyone to dump, in national 

forests as well as in public waterways, in lakes and 
in the sea, any toxic product or industrial waste 
likely to destroy or modify animal and plant life 

 
G) Section 20 of the law classifies the national forest 

estate into permanent and non-permanent forests.  
 

 Permanent forests are made up of forests 
belonging to  the  State  (state  forest)  and  to 
Councils  (council  forest).  

  The permanent forests comprise forestlands 
used solely for forestry (Forest Reserves) or as  
a  wildlife  habitat  (Wildlife  Protected  Areas)  
and  shall  be  situated  in  permanent forest 
estate 

H) Section 24 of the law defines the following as state 
forests:  
 Areas  protected  for  wildlife  such  as  national  

parks,  game  reserves,  hunting  areas, game  
ranches  belonging  to  the  state,  wildlife  
sanctuaries,  buffer  zones  and zoological  
gardens  belonging  to  the  state.  

 also include forest reserve proper such as 

integral ecological reserves, production forests, 
protection forests, recreation forests, teaching 
and research forests, plant life sanctuaries, 
botanical gardens and forest plantations 

 
Forest classification in Cameroon  
 
I) Section 78  

 classifies animal species in the national territory, 
for the purpose of protection into three classes: 
:  A, B and C;  

 Gives the species of class A (rare species or 
species threatened with extinction) total 
protected they may on no occasion be killed 
except as provided for in Sections 82 and 83 
that is if the animal constitute a danger or cause 
damage to person and/or property of this law. 
Example drill, pangolin, elephants, mount 
Cameroon francolin  

 
 The species of class B shall be protected and 

may be hunted, captured or killed subject to the 
grant of a hunting permit.  

 (4)  The species of class C shall be partially 
protected. Their capture or killing shall be 
regulated in order to maintain the dynamics of 
their populations. 

 
With regards to  hunting,  the  Law  makes provision 
for  hunting  only after the obtaining of a valid 
hunting permit (Section 87)  

Forest classification in Cameroon  
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 The permit allows the holder to kill a certain 

number of animals. However, any hunting 
method, whether traditional, which endangers 
the conservation of certain animaIs may be 
forbidden or regulated by the service in charge 
of wildlife (Section 81) 

 Any person found, at any time or any place, in 
possession of a whole or part of a live or dead 
class A or B protected animal, as defined in 
Section 76 of the present law, shall be 
considered to have captured or killed the 
animal. (Section 101 (1) ) 

 Anyone who violates the law shall pay a fine 
ranging from 5,000 to 10,000,000 CFA Francs 
and be imprisoned from 10 days to 3 years 
(Section 154 – Section 158) 

 
III. Law No. 91/8 of 30 July 1991 on the 
protection of the cultural and natural heritage 
 
This  law  aims  at protecting the cultural and natural 
heritage of Cameroon (e.g. KNP) 
 
Section  2(1) defines  cultural  and  natural  heritage  
of  the  country  as  all movable and immovable 
cultural property which for religious or secular 
purposes, is especially  of  historical,  artistic,  
intellectual,  scientific,  technical  or  touristic 
importance. 
 
The duty of  local  authorities,  associations  and  
interested  third  parties  to  take  part  in  the 
protection of the cultural and natural heritage of the 
nation is recognised in Section 1 (2) of the law 
 
 
OTHER RELATION LAWS 
 
Law n°2016/017 of 14 December 2016 on the 
Mining Code & Law n°99-013 of 22 December 
1999 on the petroleum code  
 

 Relating to the protection of environment, It 
obliges the activities to respect laws and 
regulations relating to the management and 
protection of the environment. 

 To ensure the rational exploitation of mineral 
resources in harmony with the environmental 
protection, holders of mining and quarry titles 
are obligated to ensure amongst other aspects 
of the environment, the protection of fauna and 
flora (biodiversity)  

 
 

POLICY APPROACHES TO ENHANCE 
BIODIVERSITY CONSERVATION  
 
1. National Environmental Management Plan 
(NEMP II) 
 

 The 1996 National Environmental Management 
Plan (NEMP) revised in 2012 as NEMP II 
provides the policy framework for intervention 
in environmental matters in general. 

 It recognizes the protection of the environment 
as an integrate part of the process of 
development and thus envisions the pathway  
for  growth  as  one  with  a  green  economy  
which  reduces  carbon  emissions,  pollution,  
and PREVENTS BIODIVERSITY LOSS. 

 The  long  term objectives  are  to  very  
significantly  reduce  the  loss  of biodiversity, 
amongst others and  promote  sustainable  
development. It is amended every 5 years 

 
2. National Biodiversity Strategy and Action Plan 
(NBSAP): 
 

 Developed a national biodiversity strategy and 
action plan (NBSAP) as part of its 
commitments under the CBD. 

 This strategy adopts an  ecosystem approach in 
defining priority actions to be undertaken in 
realization of the objective to stop the loss of 
biodiversity. 

 The strategy serves as an effective platform for 
monitoring national progress and reporting 
under its commitments to the CBD. 

 As of date five National Reports (NRs) on the 
state of Biodiversity have been prepared and 
submitted to the CBD as follows: NR1 in 1998, 
NR2 in 2002, NR3 in 2006, NR4 in 2009 and 
NR5 in 2014 .   

 The  present  NR5  provides a revised vision 
and a new orientation for all interventions in 
reversing the trend of biodiversity loss.  

 
CONCLUSION  
 

 The State shall ensure the protection and 
improvement of the environment and 
biodiversity in particular. 

 Each citizen has the obligation to safeguard the 
environment and contribute to its protection. 

 The laws are enacted to ensure the protection 
and sustainable management of Cameroon‘s 
forest heritage  
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Internews developed the Earth Journalism 

Network (EJN) to empower and enable 

journalists from developing countries to cover 

the environment more effectively. With a 

mission to improve the quantity and quality of 

environmental coverage and over 9,000 

members from 120 countries, EJN trains 

journalists to cover a wide variety of topics, 

develops ground-breaking digital media sites, 

establishes networks of environmental 

journalists in countries where 

they don't exist, and builds 

their capacity where they 

do, through workshops 

and development of 

training materials, 

Fellowship programs, 

support for story 

production and 

distribution, and dispersing 

small grants. 

Since 2004, EJN has trained over 5,000 

journalists from dozens of developing countries 

in a wide variety of environmental issues, 

including climate change, biodiversity, water, 

environment health, and oceans and coastal 

resources. As a direct result of our activities, 

these journalists – working in print, radio, TV 

and online – have produced over 8,000 stories, 

not to mention all the environmental coverage 

they go on to produce afterward. Several of 

these stories -- in countries including China, 

Vietnam, India and Pakistan – have won 

national and international awards after 

uncovering scandals such as wildlife smuggling 

rings and illegally polluting factories. 

EJN has also organized its own Earth 

Journalism Awards program, in which over 900 

journalists from 148 countries participated, and 

15 journalists were honored for 

producing some of the 

year‘s best climate 

change stories, 

focusing on key 

related themes, and 

hailing from different 

regions of the world. 

We‘ve partnered with 

other non-profits to carry out 

Fellowship programs to crucial 

events – including summits on climate change, 

biodiversity and water – where journalists from 

developing countries benefit from capacity-

building activities and reporting opportunities. 

Finally, our online network connects hundreds 

of journalists from around the world with an 

interest in covering environmental issues.   

About Earth Journalism Network 
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